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ÌÅÒÀÔÎÐÈ×ÅÑÊÎÅ ÎÑÌÛÑËÅÍÈÅ ÈÌÅÍÈ BUSINESS.
ÏÅÐÑÎÍÈÔÈÊÀÖÈß ÁÈÇÍÅÑÀ Â ÀÌÅÐÈÊÀÍÑÊÎÉ ËÈÍÃÂÎÊÓËÜÒÓÐÅ

Â äàííîé ñòàòüå ðàñêðûâàåòñÿ ñóùíîñòü ìåòàôîðè÷åñêîãî
îñìûñëåíèÿ èìåíè BUSINESS, ðåïðåçåíòèðóþùåãî êîíöåïò
ÁÈÇÍÅÑ â àìåðèêàíñêîé ëèíãâîêóëüòóðå ñ öåëüþ áîëåå ïîë-
íîãî ðàñêðûòèÿ ñòðóêòóðû êîíöåïòà ÷åðåç ïðèçìó êîíöåïòó-
àëüíûõ ìåòàôîð (ãåøòàëüòñòðóêòóð).

Êëþ÷åâûå ñëîâà: ìåòàôîðè÷åñêîå îñìûñëåíèå, êîíöåïòó-
àëüíûå ãåøòàëüòñòðóêòóðû, êîíöåïò, ïåðñîíèôèêàöèÿ, ñóáúåêò
(àãåíñ).

Êîãíèòèâíàÿ ëèíãâèñòèêà ðàññìàòðèâàåò ïðîöåññ ìåòàôîðèçàöèè êàê ïåðåíîñ èç
îáëàñòè – èñòî÷íèêà â îáëàñòü – öåëè. Èíûìè ñëîâàìè, ìåòàôîðè÷åñêîå îñìûñëåíèå
êîíöåïòîâ ïðåäñòàâëÿåòñÿ êàê «îáûäåííàÿ êîíöåïòóàëüíàÿ ðåàëüíîñòü, êîãäà ìû äó-
ìàåì îá îäíîé ñôåðå â òåðìèíàõ äðóãîé» [1, ñ. 59]. Â ïðîöåññå èññëåäîâàíèÿ ñî÷åòà-
íèé èìåíè BUSINESS ñ ãëàãîëàìè íàì ïðåäñòàâèëàñü óìåñòíîé ïîïûòêà ìåòàôîðè-
÷åñêîãî îñìûñëåíèÿ èìåíè BUSINESS. Ïðåäïîëàãàåòñÿ, ÷òî ìåòàôîðè÷åñêîå îñìûñ-
ëåíèå êîíöåïòà ÁÈÇÍÅÑ ïîçâîëèò íàì ÷åðåç ïðèçìó êîíöåïòóàëüíûõ ìåòàôîð (ãåø-
òàëüòîâ) áîëåå ïîëíî ðàñêðûòü ñòðóêòóðó êîíöåïòà. Íàøå âíèìàíèå ïðèâëåêëà ñî÷å-
òàåìîñòü ëåêñåìû BUSINESS ñ ãëàãîëàìè «íåñóùèìè â ñåáå ñåìó îäóøåâëåííîñòè»
[2, ñ. 53]. Òàêèå ãëàãîëû, êàê ïðàâèëî, èñïîëüçóþòñÿ äëÿ îáîçíà÷åíèÿ ðàçëè÷íûõ
ñòîðîí ïñèõè÷åñêîé äåÿòåëüíîñòè ÷åëîâåêà: ýìîöèîíàëüíîãî ñîñòîÿíèÿ, âîñïðèÿòèÿ,
îöåíêè, îñìûñëåíèÿ êàêèõ-òî ÿâëåíèé.

Â íàøåì èññëåäîâàíèè ìû ïðîàíàëèçèðîâàëè ñî÷åòàíèÿ ãëàãîëîâ ñ èìåíåì
BUSINESS, ãäå ëåêñåìà BUSINESS âûïîëíÿåò ðîëü îáúåêòà, êîòîðûé ïðåòåðïåâàåò
ðàçëè÷íûå äåéñòâèÿ íàä ñîáîé. Áèçíåñ ñòðîÿò, ñîçäàþò, èì âëàäåþò, åãî óëó÷øàþò,
åìó íàíîñÿò âðåä, åãî âîññòàíàâëèâàþò, èì óïðàâëÿþò è ñïàñàþò. Áèçíåñ – îáúåêò
ìîæåò áûòü ïðåäìåòîì ëþáâè, íåíàâèñòè, çàáîòû èëè íàïàäîê. Â äàííîé ñòàòüå ìû
ðàññìîòðèì êàê áèçíåñ âûñòóïàåò â êà÷åñòâå äåÿòåëÿ èëè àãåíñà. Â òàêèõ ñëó÷àÿõ
óïîòðåáëåíèÿ ëåêñåìû BUSINESS îòìå÷àåòñÿ ïðîöåññ ìåòàôîðèçàöèè. Áèçíåñ óïî-
äîáëÿåòñÿ æèâîìó ñóùåñòâó è ìîæåò âûïîëíÿòü ðàçëè÷íûå äåéñòâèÿ. Ãëàãîëüíûìè
àêòàíòàìè ïðåäèêàòà BUSINESS âûñòóïàþò ñîâñåì íåîáû÷íûå ãëàãîëû, êîòîðûå, êà-
çàëîñü áû, íå ìîãóò ñî÷åòàòüñÿ ñ íåîäóøåâëåííûì ïðåäìåòîì â ðîëè ñóáúåêòà (àãåí-
ñà). Ïðèìåðû ïåðñîíèôèêàöèè áèçíåñà äîâîëüíî ðàçíîîáðàçíû: business feåls, dreams
of, looks like, wants, needs, talks, makes money, recognizes, understands, knows, has, wills,
struggles, resists, suffers, helps, catches the flu, buys, preys on, pays taxes, closes the doors,
relies on, resembles, ignores, looses respect, corrupts, sees, saves è äð. Òàêèì îáðàçîì,
áèçíåñ – ýòî ñóùíîñòü, îáëàäàþùàÿ íåêîé âíóòðåííåé ñèëîé, äâèãàòåëüíûì èíòåí-
öèîíàëîì, êîòîðàÿ ìîæåò âûñòóïàòü ïðåäìåòîì îäóøåâëåíèÿ. Áèçíåñ îëèöåòâîðÿåòñÿ
ïî ïðåäèêàòàì ÷åëîâåêà, ò. å. îí ñïîñîáåí ìå÷òàòü, ÷óâñòâîâàòü, ãîâîðèòü, ðàáîòàòü,
áîðîòüñÿ, äåëàòü äåíüãè. Áèçíåñ ìîæåò çàáîëåòü ãðèïïîì, ó íåãî åñòü ïîòðåáíîñòè.
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Ïåðñîíèôèêàöèÿ áèçíåñà â àìåðèêàíñêîé ëèíãâîêóëüòóðå

Îòìå÷àåòñÿ óïîòðåáëåíèå èìåíè BUSINESS â ðîëè ñóáúåêòà ïðè ïðåäèêàòàõ çíàíèÿ,
îñìûñëåíèÿ, ïîíèìàíèÿ, ÷óâñòâåííîãî âîñïðèÿòèÿ, äâèæåíèÿ è ò. ï. Ðîëü àãåíñà
äëÿ áèçíåñà ñòàíîâèòñÿ åñòåñòâåííîé, è îí âèäèòñÿ êàê ñàìîñòîÿòåëüíîå ñóùåñòâî.
Íàáëþäåíèå êîíöåïòóàëüíûõ óïîòðåáëåíèé åäèíèöû, íîìèíèðóþùåé ðàññìàòðèâà-
åìóþ ðåàëèþ, ÿâèëîñü îäíèì èç ñïîñîáîâ ýêñïëèêàöèè ðàçëè÷íûõ ñòîðîí êîíöåïòà
ÁÈÇÍÅÑ. Âûÿâëåííûå íàìè â õîäå èññëåäîâàíèÿ ïðèìåðû îáúåêòèâèðóþò ðàçëè÷-
íûå ÿçûêîâûå îñìûñëåíèÿ êîíöåïòà. Ïðèíöèï îòáîðà ïðèìåðîâ îïðåäåëÿåòñÿ âûäå-
ëåíèåì êîíöåïòóàëüíîé ãåøòàëüò – ñòðóêòóðû, èìåþùåé ïðîòîòèïè÷åñêóþ ðåïðåçåí-
òàöèþ. Èç ïðîàíàëèçèðîâàííûõ êîíòåêñòîâ âèäíî, ÷òî ïðåäñòàâëåíèÿ î áèçíåñå
â àìåðèêàíñêîé ëèíãâîêóëüòóðå äîâîëüíî ìíîãîñëîéíû è ìíîãîîáðàçíû. Ñîãëàñíî
íàøåìó ìàòåðèàëó, íàèáîëåå ÷àñòîòíûìè ÿâëÿþòñÿ ïåðñîíèôèöèðîâàííûå ãåøòàëü-
òû. ßâëåíèå ïåðñîíèôèêàöèè ìàòåðèàëüíûõ îáúåêòîâ ïîäðîáíî ðàññìàòðèâàåòñÿ
â ðàáîòå [1]. Àâòîðû îïèñûâàþò óïîòðåáëåíèÿ îíòîëîãè÷åñêèõ ìåòàôîð, êîãäà ôèçè-
÷åñêèé îáúåêò íàäåëÿåòñÿ ÷åëîâå÷åñêèìè êà÷åñòâàìè. Òàêîå îñìûñëåíèå íåîäóøåâ-
ëåííûõ ñóùíîñòåé ñ òî÷êè çðåíèÿ ÷åëîâå÷åñêèõ ìîòèâàöèé, õàðàêòåðèñòèê è äåé-
ñòâèé, ïîçâîëÿåò íàì ïåðåîñìûñëèòü «íàø îïûò âçàèìîäåéñòâèÿ ñ íåæèâûìè ñóùíî-
ñòÿìè» [1, ñ. 60]. Ïåðñîíèôèöèðîâàòü ìîæíî ðàçëè÷íûå ìàòåðèàëüíûå è àáñòðàêòíûå
ñóùíîñòè: æèçíü, ëþáîâü, óñïåõ, ðåëèãèþ, äåíüãè è ò. ä. Íàïðèìåð, îá óñïåõå ìîæíî
äóìàòü êàê î æèâîé ñóùíîñòè, êîòîðàÿ ìîæåò ïåðåìåùàòüñÿ âî âðåìåíè, «çàùèùàòü»
êîãî-òî èëè âûñòóïàòü â ðîëè «çàõâàò÷èêà» [3, ñ. 98].

Îòîáðàííûé íàìè ôàêòè÷åñêèé ìàòåðèàë âêëþ÷àåò ïðèìåðû ñî÷åòàíèÿ èìåíè
BUSINESS ñ èíòåíöèîíàëüíûìè ïðåäèêàòàìè, êîòîðûå ìû ðàñïðåäåëèëè ïî ïÿòè
ãðóïïàì:

1. BUSINESS + ãëàãîëû äâèæåíèÿ: go from, fall into, get out of
«Social business goes from the Drawing Board to the Real World» [4, ð. 47].
«Look at the value that businesses get out of social media» [5, ð. 46].
«After the first years or so, if your business falls into a regular pattern, you might be able

to do your own return fairly efficiently» [4, ð. 77].
2. BUSINESS + ãëàãîëû ÷óâñòâà è âîñïðèÿòèÿ: want, look like, dream of, suffer, rely

on, feel, see è äð.
«I want you to draw a picture of what your business will look like» [4, ð. 38].
«The 70 million buyers and sellers who trade here- have the kind of influence that most

consumers and business can only dream of» [6, ð. 95].
 «But what if a business wants to build a whole new factory?» [7, ð. 98].
«Historically, big business and its political allies saw offering benefit…» [8, ð. 126].
«Business feels much the same way about the supreme importance…» [8, ð. 14].
 «Businesses know how to take advantage of the new HMRC business payment support

service which allows business to spread tax payments»[8, ð. 35].
 «Business suffers with the global financial crisis» [6, ð. 96].
 «There are a few businesses that rely on credit on a regular basis, so for them this could

be good, but not for us» [8, ð. 156].
3. BUSINESS + ãëàãîëû ãîâîðåíèÿ: è ðåàãèðîâàíèÿ talk, ignore, recommend
«Business recommends setting up a web presence that helps to maintain reputation»

[4, ð. 112].
«Business talks about developing of new opportunities to green its environment-unfriendly

processes» [5, ð. 54].
«Like most businesses, the CIA ignores critics at its own peril» [8, ð. 86].
4. BUSINESS + ãëàãîëû îáëàäàíèÿ, ïðèñóòñòâèÿ, ñòàíîâëåíèÿ: have, exist, become
«Other advantages include existing goodwill and easier financing opportunities as the

business has a good reputation» [7, ð. 14].
«Social business exists to serve a social goal» [4, ð. 37].
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 «Information technology and business are becoming inextricably interwoven» [7, ð. 56].
5. BUSINESS + ãëàãîëû äåéñòâèÿ: deal with, buy, sell, work, boom, struggle, behave è äð.
Äàííàÿ ãðóïïà ãëàãîëîâ ïðåäñòàâëåíà â èññëåäóåìîì íàìè ôàêòè÷åñêîì ìàòåðèàëå

íàèáîëåå øèðîêî.
«Business continually deals with sustaining the core operational functions of the company»

[8. ð. 238].
«When business is booming, workers and industry prosper simultaneously» [4, ð. 18].
«You have to understand the market place, how Indian business works» [5, ð. 87].
«Today, new electronic market – place have emerged on the internet where business sells

direct to consumers or to other businesses (B2B)» [6, ð. 95].
«…if a business is struggling then this can be identified at any early stage» [8, ð. 69] «…one

that requires fundamental shifts in how your business behaves and is organized» [8, ð. 58].
«Customer experience is an organizational mindset. It”s not something a business buys, it’s

something a business becomes» [8, ð. 43].
Òàêæå ñëåäóåò îòìåòèòü è äðóãèå äåéñòâèÿ, êîòîðûå áèçíåñ ìîæåò ñîâåðøàòü êàê

äåÿòåëü: finds ways, operates, helps, supports, begins replacing, burnishes, corrupts, strives to
cover its costs, allows you to volume savings, is worth, picks up, influences è äð.

Ïî÷åìó ïðîèñõîäèò ïåðñîíèôèêàöèÿ áèçíåñà â àìåðèêàíñêîé ëèíãâîêóëüòóðå? Íàì
âèäèòñÿ, ÷òî áèçíåñ ÿâëÿåò ñîáîé íåîòúåìëåìóþ ÷àñòü æèçíåäåÿòåëüíîñòè àìåðèêàí-
öåâ, îí ïðîíèêàåò ïðàêòè÷åñêè âî âñå ñôåðû äåÿòåëüíîñòè àìåðèêàíñêîãî îáùåñòâà.
Áèçíåñ îðãàíèçóåò òðóä ìíîãèõ ëþäåé, ïîëó÷àþùèõ ñðåäñòâà ê ñóùåñòâîâàíèþ, ñî-
çäàåò ìàòåðèàëüíîå áîãàòñòâî äëÿ âñåé ñòðàíû. Ìíîãèå ñàìîîòâåðæåííî ñëóæàò ñâîå-
ìó áèçíåñó 24 ÷àñà â ñóòêè, ïðîíèêàþòñÿ ê íåìó ëþáîâüþ, ïûòàþòñÿ åãî ñïàñòè ïðè
íåáëàãîïðèÿòíûõ ôèíàíñîâûõ è ýêîíîìè÷åñêèõ óñëîâèÿõ, â îáùåì, îòîæäåñòâëÿþò
ñåáÿ ñî ñâîèì áèçíåñîì, è íàäåëÿþò åãî ïðîòîòèïè÷åñêèìè ñâîéñòâàìè è õàðàêòåðèñ-
òèêàìè äåéñòâóþùåé ñàìîñòîÿòåëüíî æèâîé ñóùíîñòè, ñïîñîáíîé äâèãàòüñÿ, ãîâî-
ðèòü, ÷óâñòâîâàòü, ñîâåðøàòü ìíîæåñòâî ðàçëè÷íûõ äåéñòâèé.

Â íàøåì èññëåäóåìîì ìàòåðèàëå âñòðåòèëèñü ïðèìåðû, â êîòîðûõ èìÿ BUSINESS
ÿâëÿåòñÿ ýëåìåíòîì ïðåäëîæíîãî ñî÷åòàíèÿ ñ ïðåäëîãîì «of» (of+ noun phrase). Íà-
ïðèìåð, «love of business» â êîíòåêñòå: «The man who doesn’t work for love of his business
but only for money, not find much fun in life» [8, ð. 109]. Ïðåäëîæíîå ñî÷åòàíèå ñ
ïðåäëîãîì «of» âõîäèò â ñîñòàâ «ãåíèòèâíîé ìåòàôîðû» [9, ð. 296], ãäå ôóíêöèÿ
ñëîâîñî÷åòàíèÿ îïðåäåëÿåòñÿ êàê íîìèíàòèâíàÿ. Äàííóþ ôóíêöèþ âûïîëíÿåò îñíîâ-
íîé ýëåìåíò ìåòàôîðû – èìÿ, ñòîÿùåå ïåðåä ïðåäëîãîì – LOVE, à èìÿ BUSINESS
îïðåäåëÿåò åãî ðåôåðåíò. Ïîëó÷àåòñÿ, ÷òî îòíîøåíèÿ ìåæäó èìåíàìè, ñâÿçàííûìè
ïðåäëîãîì «of» ìîæíî ðàññìàòðèâàòü â ñèíòàêñè÷åñêîì ïëàíå, ò. å. èìÿ BUSINESS
âûïîëíÿåò çäåñü ôóíêöèþ àòðèáóòà. À ñåìàíòè÷åñêèå îòíîøåíèÿ âûðàæàþò ëþáûå
îòíîøåíèÿ (ñîöèàëüíûå, ñóáúåêòíûå, âðåìåííûå) ìåæäó ýëåìåíòàìè ãåíèòèâíîé ìå-
òàôîðû. Â ñî÷åòàíèè äâóõ èìåí â ãåíèòèâíîé ìåòàôîðå «love of business» – «ëþáîâü
ê áèçíåñó», èñõîäÿ èç ñåìàíòè÷åñêîé íàïîëíÿåìîñòè ýëåìåíòà «love», ò. å. «is affection,
a strong feeling of deep affection for sb/sth [10] ìîæíî îïðåäåëèòü, ÷òî çäåñü ïðèñóòñòâó-
åò èìïëèöèòíàÿ ñåìà «÷åëîâåê». Ñòàòóñ ýòîé ñåìû ïî îòíîøåíèþ ê èìåíàì «love» è
«business» ðàçëè÷åí: Äëÿ ïåðâîãî – îíà ñåìàíòè÷åñêàÿ, òàê êàê îòðàæàåò åñòåñòâåííûå
ñâÿçè ðåàëüíûõ îáúåêòîâ äåéñòâèòåëüíîñòè, à äëÿ âòîðîãî – êîííîòàòèâíàÿ, ïðàãìà-
òè÷åñêàÿ, ïîñêîëüêó âûÿâëÿåò îñìûñëåíèÿ íîñèòåëÿìè ÿçûêà êîíöåïòà ÁÈÇÍÅÑ
â ìèðå äåéñòâèòåëüíîì. Òàêîé êîìïîíåíò ñîäåðæàíèÿ èìåíè ìîæíî îòìåòèòü êàê
îñíîâàíèå ñìûñëà äàííîãî ñëîâîñî÷åòàíèÿ, íà êîòîðîå íàñëàèâàþòñÿ äðóãèå ñìûñëû.
Ñìûñë ñëîâîñî÷åòàíèÿ íàì ïðåäñòàâëÿåòñÿ êàê: «Áèçíåñ – ýòî îáúåêò ëþáâè, êàê è
÷åëîâåê, ñïîñîáíûé ïðîáóæäàòü ãëóáîêîå ÷óâñòâî ïðèâÿçàííîñòè, çàèíòåðåñîâàííîñ-
òè, ëþáâè, ïðèíîñÿùèé ðàäîñòü è óäîâîëüñòâèå». Ñîîòâåòñòâåííî, ñî÷åòàíèå «love of
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Ïåðñîíèôèêàöèÿ áèçíåñà â àìåðèêàíñêîé ëèíãâîêóëüòóðå

business» ïîäòâåðæäàåò âîçìîæíîñòü ñóùåñòâîâàíèÿ âûÿâëåííîãî íàìè ãåøòàëüòà
BUSINESS IS A HUMAN BEING / ÁÈÇÍÅÑ – ÆÈÂÎÅ ÑÓÙÅÑÒÂÎ.

Òàêèì îáðàçîì, êîíöåïò ÁÈÇÍÅÑ â ìîäåëè ñóáúåêòà (àãåíñà) ïðåäñòàâëÿåò ñîáîé
ìíîãîãðàííóþ êàðòèíó, ñîñòîÿùóþ èç ïåðñîíèôèöèðîâàííûõ ãåøòàëüòñòðóêòóð, îáúåê-
òèâèðóþùèõ ðàçíîîáðàçíûå ÿçûêîâûå îñìûñëåíèÿ êîíöåïòà. Â àìåðèêàíñêîì âàðè-
àíòå àíãëèéñêîãî ÿçûêà áèçíåñ êîíöåïòóàëèçèðóåòñÿ êàê êàòåãîðèÿ ñóùåñòâåííàÿ è
çíà÷èìàÿ.
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THE METAPHORICAL COMPREHENSION OF THE NAME BUSINESS.
THE PERSONIFICATION OF BUSINESS IN THE AMERICAN LINGUOCULTURE

The metaphorical comprehension of the name BUSINESS
which represents the concept BUSINESS in the American
linguoculture enables to develop the structure of the concept in
detail by exposing some conceptual metaphors (gestaltstructures).

Key words: metaphorical comprehension, conceptual gestalt-
structures, concept, personification, subject.
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